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Dear friends,

Laurea is a Finnish University of Applied Sciences in the
Helsinki region. Our special interest is directed to region-
al development and new learning models. We have been
nationally nominated as a Centre of Excellence in Edu-
cation and twice as a Centre of Excellence in Regional
Impact.

In international activities we are interested in the ex-
change of students and teachers and the connections
concerning research and development, entrepreneur-
ship and commercialization of innovations. We have both
Bachelor and Master level degrees also in English.

As the president of Laurea I have the pleasure to wel-

come interested partners all over the world to contact
Laurea.

Yours truly

Pentti Rauhala
PhD, President of Laurea
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Active project
Elderly care — an obligation that could be turned
into a great opportunity

It is a fact that our population is aging quickly. Aging is one of the major challenges facing our
society. Taking care of the elderly has been considered a burden, but on the other hand, it may
offer new kinds of business possibilities, and through this, advance our economy. As we know,
Japanis the most rapidly aging society in the world and Finland is in the second place. It is esti-
mated that approximately a quarter of the total population of Japan will be over 65 by the year
2015, and the same phenomen will take place in Finland — the proportion of the elderly will dou-
ble within the next 30 years. Something needs to be done to improve the elderly care system and
Active project attempts to develop new service models in the field of elderly care.

“cost” and “productivity” are going

to be very current in the future. Public
financing for elderly care services is declin-
ing and that will extend the gap between
the demand and supply of welfare serv-
ices. In Finland, the public sector carries
the principal burden in financing the eld-
erly care services but there are also private
elderly care service providers. In Japan,
the long-term care insurance system, Kai-
go-Hogen, is a lot more market-oriented
when compared with the Finnish system
and it covers all persons over 65 years as
well as people with chronic illnesses. The
Kaigo-Hogen system receives financing
through insurance payments and, as well
as in Finland, the role of public financing
isvast.

I n the elderly care sector, the words

The most important difference between
the Japanese elderly care system and the
Finnish system is their customer orienta-
tion. In Japan, an elderly person is given
the right to buy services from the suppli-
er he or she chooses. In Finland, an aged
person gets services from the municipali-
ty and if not satisfied, the only choice is to
be without services or buy them from the
private side, which is much more expen-
sive. The present situation of elderly care
system in both countries creates the foun-
dation for the research and development
(R&D) project, Active.

4 Horizons

The Co-operation Between
Finland and Japan

The main objective of the Active project is
to develop widely new elderly care serv-
ices by combining Finnish and Japanese
know-how and previous experiences from
the field. The central parties in the Active
project are Laurea University of Applied
Sciences (Laurea), the Helsinki School of
Economics, Tohoku Fukushi University,
City of Espoo, City of Vantaa and Tohoku
Fukushi Corporation. There are also oth-
er significant partners involved with the
project — the City of Sendai and Sendai-
Finland Wellbeing Centre

Creating New Models

It is important to try to combine research-
es and know-how from different branch-
es of science to develop better and cheap-
er elderly care services. In the creation of
new models, different types of services are
categorized according to their necessity —
basic health care services are, of course,
most important. The less essential servic-
es, such as leisure services, are also paid
attention to because they could improve
an elderly person’s quality of life.

The main supposition of this project, from
the cost perspective, is that it makes no
difference whether a customer is served

according to an individual custom-made
care plan or provided with mass-produced
services without any individual character-
istics. It is essential to listen to customers’
wishes to make it easier to figure out the
most effective ways to improve the elder-
ly care system. The basic idea is that each
customer can buy the additional servic-
es they feel they need through a call-cent-
er. In this way, it is easier to find interest-
ing services. There is also a possibility for
volunteers and student trainees to be in-
volved with this project, by assisting eld-
erly persons.

Participation in the Project

One of the main advantages of the Ac-
tive project is that there is intense team-
work between different actors, such as re-
searchers, municipalities and companies.
Students also give their own contribution
to the project through a learning method
called Learning by Developing (LbD). The
Active project offers a chance for the co-
operation partners to be a part of the re-
search and development network between
Finland and Japan. It also opens new mar-
keting possibilities in the field of elderly
care in both countries.

The Active project arranges Finland-Send-
ai seminars every second year in Finland
and Sendai-Finland seminars every second



yearinJapan —there are also scientific con-
ferences linked with the seminars. In addi-
tion to all this, a Finnish-Japanese guid-
ance group gathers together twice a year
to develop new ideas concerning possible
improvements in the elderly care systemin
both countries. It is also possible to get ac-
cess to the reports and other publications
on the Active net site (autumn 2007).

Thereis ahuge market potentialin the field
of elderly care services and that makes the
Active project interesting for different
kinds of companies and actors.

Active from a Student’s
Point of View

“The power of Active is the networking.
The best from different fields and cul-
tures get together and that is when new
ideas and solutions are born” says Active
projects’ researcher Ainokaisa Kuisma.

Ainokaisa Kuisma has nearly finished her
international business marketing degree in
Laurea Leppavaara. The only thing left for
her to do now is to finish her Thesis: Japa-
nese social welfare system from a business
administration perspective. The idea for
her Thesis came from Hannu Pirnes, Prin-
cipal Lecturer, Ph.D. Ainokaisa says that
the subject sounded interesting and that
she was familiar with the topic through a

i
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Sari Sarlio-Siintola, the Development Manager and Ainokaisa Kuisma,
the Assistant of Communications of Well Life Center

course that she had taken. Hannu Pirnes
sent her to Japan, to get acquainted with
the Active projects case-company there
and to collect background material for her
Thesis.

The Active project is a co-operation be-
tween Japan and Finland to improve the
services for elderly people. In both coun-
tries, the proportion of aging population
is rapidly growing, which makes it essen-
tial to find out how society can take care of
these people. Actives two case-companies
are in Espoo, Finland and in Sendai, Japan.

A Long Way from Home

Kuisma and her friend Tiina Vilppo, who
is also involved in the Active project, were
the trail-blazers to go and visit Japan on
behalf of the Active project. She says that
it was demanding but also challenging to
be there as a student and to meet impor-
tant persons and to make a good impres-
sion on them, so that they would become
interested in the project.

Kuisma travelled twice to Sendai dur-
ing her student exchange period at Ritsu-
meikan Asia Pacific University in Beppu,
Japan. The first time, she visited Japanese
elderly homes and shelter homes. The sec-
ond time she visited Sendai to become ac-
quainted with the case company. The City

of Sendaiisthe largest city in Northeast Re-
gion in Japan with a population of 1 million.
It is located about 300 kilometres north
from Tokyo. Sendai is called an “Academic
City”, because the city has many universi-
ties in comparison to its population.

A Positive Experience

The experience to be in Japan for four and
a half months gave her more than she ex-
pected. Ainokaisa Kuisma says “T am able
to do better business with the Japanese,
because now I am more familiar with the
culture and the way how business is con-
ducted in Asia.”

There has been only a few studies about
how Active has affected the lives of elder-
ly people. Kuisma believes that when more
research is carried out, it will be easier to
measure the impact of this project on both
societies.

“Ibelieve this is really a good thing. I think
that networking can add value when it is
exploited properly” Kuisma remarks. m

Text

Heidi Heikkinen
Hanna Leijala
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Minna Tuomainen
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Tuusulanjarvi and Lago di Garda:
Mutual Expections

On the surface, Tuusulanjarvi (Tuusula Lake) region in Finland has precious few things in com-
mon with the sunny Lago di Garda area in Italy. Most people would dismiss the idea of similari-
ties between these two distant geographical locations and emphasize their differences instead.
However, two women have discovered that these areas experience similar circumstances and

might share a future together.

Elina Wainio from Laurea was in Italy

was reacquainting herself with the re-
alities of tourism business. She was stay-
ing in the town of Desenzano, which is
the centre of agricultural area on the west
shore of Lago di Garda. Her landlady was
one Signora Nicoletta Manestrini. As the
two women became better acquainted, it
was revealed that Signora Manestrini was
also the Chair of Strada dei Vini, a local or-
ganisation of businesses, mainly wine and
olive oil producers.

I n the autumn of 2006 Senior Lecturer

Despite its firm agricultural roots, the am-
bitions of Strada dei Vini go beyond day-to-
day farming concerns. One of their goals is
to further agritourism and make province
of Brescia, especially the agricultural part,
better known. The purpose of agritourism
is to improve the incomes and potential
economic viability of small farms and rural
communities. In practical terms agritour-
ism translates to visiting a working farm
or any agricultural, horticultural or agri-
business operation for the purpose of en-
joyment, education, or perhaps active in-
volvement in the activities of the farm or
operation.

Alarge body of tourists is available: Brescia
is located midway on the line that inter-
sects Milan, Verona and Venice, all major
tourist attractions. In addition, the east-
ern shore of Lago di Garda draws hordes
of tourists every year. The problem: how
to attract these tourists to the countryside
Brescia?

A similar situation exists around Tuusulan-

jarviarea: Helsinki, 30 minutes away, is vis-
ited by large numbers of tourists but very
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few visitors pay a visit to Tuusulanjarvi.
Tuusula Lake Tourism Association per-
forms basically the same function as Stra-
da dei Vini for local tourism enterprises; it
conceives and coordinates development
projects, promotes cooperation among its
members and with other tourism organi-
sations and generally advances the cause
of tourismin the area.

Elina Wainio and Nicoletta Manestrini be-
come very quickly aware of the similari-
ties of problems facing their respective re-
gions, and realized that cooperation might
provide the necessary solutions for both
parties. However, this cooperation is to be
of avery unusual variety.

The interface

“Usually projects have one centralidea or
approach which is then tried for real. If it
works, good, if not, too bad. Whatever the
outcome, the project has a certain time-
frame after which it is concluded” says
Elina Wainio. “What we want to create is
not a project with a schedule but a kind of
an ongoing interface process where differ-
ent people with different ideas would have
a chance to congregate, mix and see what
takes place beyond their own horizons. As
we know, there are very few truly original
innovations. Most modern innovations
are methods or techniques that have been
taken from their original context and then
applied to some new setting or problem.
We want to create an environment where
this kind of process can take place.”

The first step was to examine, wheth-
er there are indeed mutual needs shared
by Brescia and Tuusulanjirvi area. Signo-

ra Manestrini made a benchmarking trip
to Finland and discussed the matter with
Tourism Secretary of Tuusula Lake Tour-
ism Association and Tourism Coordinator
of KUUMAkunnat (Partnership network of
six Central Uusimaa municipalities). They
concluded that such needs and synergies
do exist.

The plan is to involve different players
in this field: local authorities, education-
al institutions and private entrepreneurs.
The purpose is to set up an environment
where productive interaction is facilitat-
ed and new ideas are hatched and planned
together by students, authorities and busi-
nesses from different environments.

The goal is to put together a long-term
project financed by EU. This is where Lau-
rea comes in says Elina Wainio: “Laurea
possesses the know-how on how to man-
age international projects on this scale.
Furthermore, Laurea is very interested in
these kinds of projects. Itis a chance to ap-
ply Learning by Developing concept on an
international project setting and opens in-
teresting avenues for our students”.

Prospects

The core of the project, as already stated,
is to promote the typical products and
tourism of both areas. The role of students
is special: “We hope that they help us to
realize and untap possibilities that have
remained undeveloped”, Elina Wainio
says. Simultaneously the project would
yield work placements, jobs and exchange
positions to interested students.

In Italy the project has already stirred up
interest. The highest tourism official in



the province of Brescia is interested in the
project and funding may be available if the
project takes off. Other disciplines besides
tourism are welcomed. “We are actually
looking for partners to conduct research,
such as universities,” Elina Wainio ex-
plains. “We want to combine other forms
of know-how, such as IT, into the project.
The goal is to create a working framework
for development of new ideas, to generate
innovation.” m

For more information of the
please check the websites below:
www.stradadeivini.it
www.kuuma.fi
www.tuusulanrantatie.info

participants,
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Cambridge Innovation Networks and
Entrepreneurial Learning

The Cambridge High-Technology Cluster

Friday the 30th of March, Ms. Yin M. Myint, a member of the Judge Business School (Cambridge),
gave a presentation about her latest research at Laurea University of Applied Sciences in Lohja.

She visited other Laurea units as well.

s. Myint started with a short
presentation about Cambridge,
mentioning the number of

population, the GDP growth and other
relevant facts about the greater Cam-
bridge area. Then she pointed out the
exponential growth of high-tech firms in
Cambridge which grew from almost zero in
1960 to more than 1400 companies in the
year 2000.

Followed by a short presentation which
showed the different focus in the cultures
of the two universities between Oxford and
Cambridge based on the pattern of Nobel
prize winning between the two universi-
ties, she then moved on to her research.
Her research emphasized the importance
of the human element of cluster develop-
ment. It explores Cambridge’s social cap-
ital in more depth and the role played in
the cluster by its serial entrepreneurs. She
identified that there is a high level of re-
lational social capital in Cambridge aris-
ing from the association of individuals who
have worked together in other companies
over time.

Her research showed that:

“The majority of high technology com-
panies that have shaped the success of
the Cambridge cluster are connected to a
handful of serial entrepreneurs, business
angels and venture capitalists as their in-
volvement in developing new ventures has
been repeatedly been evidenced in her re-
search.”
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Ms. Myint said “it is the people linkag-
es especially when looked at in a time di-
mension of building trust and relationship
that is so critical to the way the communi-
ty works in practice. A combination of ex-
perienced and novice entrepreneurs is very
fertile in Cambridge. There is now a sec-
ond generation of serial entrepreneurs
who have benefited from learning the first
wave of successful entrepreneurs which is
essentialindeed for the continuing success
of the Cambridge cluster.”

Then Ms. Myint mentioned a few examples
of several programmes which the Centre
for Entrepreneurial Learning, Judge Busi-
ness School uses to encourage and nurture
entrepreneurial spirit among students and
business community.

CfEL Programmes

The Centre for Entrepreneurial Learning
(CfEL), based at Judge Business School,
was launched on 1st September 2003 with
a mission to ‘Spread the Spirit of Enter-
prise’ by providing educational activities to
inspire and build skills in the practice of en-
trepreneurship.

CfEL's programmes range from elective
modules in undergraduate and postgradu-
ate programmes, Enterprise Tuesday - an
evening programme for staff and students
of the University of Cambridge, and open
programmes for novice entrepreneurs such
as the Ignite and Enterprisers.




Aview from the Cambridge town centre

One of CfEL’s core values is to involve new
and seasoned entrepreneursin the delivery
of all programmes, as they have the credi-
bility to teach entrepreneurship through
sharing their own experiences and inspir-
ing future entrepreneurs. To date well over
200 people have shared their experiences,
expertise, energy and enthusiasm for en-
trepreneurship.

Similar Programmes at
Laurea

Ms. Myint believes that similar pro-
grammes could also be implemented in
Laurea and she emphasizes that it is im-
portant to encourage and support young
entrepreneurs and to encourage a more
enterprising culture at the university. She
also added that “social capital has been a
vital catalyst for the Cambridge cluster but
still it has taken the region over three dec-
ades to achieve a well-established innova-
tion centre with this critical mass of peo-
ple.” Her study illustrates the richness of
local innovation communities and how
important it is, for those involved in en-
terprise support and development, to un-

derstand the local landscape. She has en-

couraged further localized research as

these personal networks of entrepreneurs

provide tacit knowledge and pathways to

deeper understanding of innovation and
entrepreneurship. m

Text

Bert Maes

Photos

Juha Huvilinna
Bert Maes

For more information about Cambridge and
Cambridge University please visit these links:

Cambridge Judge Business School -
www.jbs.cam.ac.uk/

Centre for Entrepreneurial Learning —
www.cfel jbs.cam.ac.uk/

Cambridge University -
www.cam.ac.uk/

Cambridge in Color -
www.cambridgeincolour.com/
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Eurovision Song Contest

— one of a kind festival

The first live televised song contest ever, Eurovision Song Contest, is held in Finland for the very
first time. Laurea’s students have gained a once in a lifetime experience by working with the big-

gest musical event in Europe

hen the Eurovision Song Con-
test circus arrives in Helsinki,
Tourism degree programme

students from Laurea Jarvenpdd partici-
pate in organizing the Eurovision Song
Contest. “These future professionals have
unique opportunity to receive an unusual
entry into their CV’s and gain a lot of expe-
rience from this eventsays Pdivi Ouallen,
Senior Lecturer of Laurea Jarvenpaa.

A PR Event

Avictory in the contest has always been de-
sired and it has traditionally brought along
the responsibility to host the next year’s
competition. Hosting the competition,
however, has always been expensive. When
Estonia hosted the contest in 2002, the cost
was equal to the annual budget of Estoni-
an Television.

Afteraslightinitial hesitation the Finns have
embraced the task. According to Paivi Oual-
len, the contest offers an excellent platform
for advancing Finnish image as a high qual-
ity tourist destination. “The positive public-
ity may equal or exceed that of 1952 Olym-
pic games”.

The event is a true win-win proposition
to all participants. The hosts gain publici-
ty, the visitors experience the extravagan-
za and the spectacle, entrepreneurs of Hel-
sinki enjoy an increase of clients, sponsors
flash their names to hundreds of millions
homes.

The cost of hosting may be high but costs
are accepted as the price for the huge inter-
national exposure. This year, 2600 accred-
ited journalists will crowd Helsinki and the
city will be the background of their stories.
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Estimates of watchers who tune their TV’s
to Eurovision Song Contest vary but 200-
300 million is a popular figure. Presidency
of the European Union may be more high-
toned but will definitely attract less atten-
tion.

A Learning opportunity

Participating professionals from techni-
cians to caterers have an opportunity to
learn what exactly does it take to organ-
ize a truly international event. As for stu-
dents of Laurea, Pdivi Ouallen is convinced
that their customer service, problem solv-
ing and communication skills will improve
in this project.

The students of Laurea will receive inter-
national guests and provide information
to them, host helpdesks at the hotels and
at the airport. Besides language skills, the
most important skill for the volunteers is
the ability to overview a project, and that
they are not afraid to work hard with the
practical details.

Eurovision Song Contest Volunteer coor-
dinator Reita Hamaldinen is pleased that
Laurea’s students participate in the event.
“Laurea’s students constitute the largest
group of student volunteers. They do truly
a significant job and I am very satisfied that
they wanted to volunteer and come to see
what happens behind the scenes.”

A wide variety of visitors

“Eurovision Song Contest attracts many
such tourists to Finland who would not oth-
erwise visit the country”, Pdivi Ouallen re-
flects. The event and the hype are not con-
fined to just the arena of the song contest.

Helsinki is full of diverse events designed
for different tourist segments, ranging from
die-hard fans to the gay community.

The song contest also brings large numbers
of Finns from other parts of Finland to enjoy
this possibly once in a lifetime opportunity
to see the contest and the associated events
in Finland. Also the inhabitants of Helsin-
ki skip the opportunity to rake the leaves in
their summer cottages and make the most
of this carnival of kitsch and camp.

This melting pot of visitors, seasoned with
the performers, their entourages, journal-
ists and camera crews, give the Finns a rare
taste of hype on aninternational scale.

A Positive Spectacle

Behind all the glitter and freaky aspectsis a
song contest, although a very atypical one.
The attempts to create drama with extrava-
gant dresses or costume changes, choreog-
raphies bordering frenetic are all part of it.
One of the most endearing qualities of the
contest are lyrics, often designed to be ex-
tremely simple and catchy, and as a result,
sounding wonderfully dumb. Winning song
titles such as “Ding Ding-a-Dong” and “Dig-
gi Loo Diggi Ley” really say it all.

Despite these shortcomings, there is still
something left of the original ideal of har-
mony and co-operation between nations,
symbolized by Charpentier’s prelude to Te
Deum, the signature tune of the contest.
Competition is good-natured and usually
without malice, which perhaps explains a
surprisingly large number of genuine fans.

The event has grown and the number of
participants has increased. Eurovision Song



Contest is the best known and the most
popular of its kind. Pdivi Ouallen is proud
that Laurea is part of this multination-
al show. “T am sure that especially for ex-
change students this is a once in a lifetime
experience. They have a chance to really see
how interesting studying in Laurea can be,
and hopefully, they will later tell about it at
their own schools”, she wishes.

A Student’s Perspective

Susanna Kinnunen is studying tourism in
Laurea Jarvenpad. She will graduate in the
autumn 2007.

Kinnunen and a few other Laurea Jarven-
paa students are working in the Helsinki-
Vantaa airport as the first contact for the
competitors. The work is carried out in
pairs and in two shifts. They have prepared
beforehand a Helsinki information booklet
for the Eurovision contestants.

“From my perspective knowledge of lan-
guages is the most important tool in this
job. We are trying to speak the competi-
tors’ native languages as much as possi-
ble. But of course English is the main lan-
guage in this project”, Susanna Kinnunen
underlines.

Practical training in the context of Eurovi-
sion song contest is a part of Cultural Tour-
ism studies. After the song contest Susan-
na Kinnunen and the other students will
write a report about the impact of the song
contest event on Helsinki and Finland.

Working for Eurovision song contest organ-
izers has been independent and interest-
ing. Susanna Kinnunen says “It has been
great to be part of this immense organiza-
tion. I want to be where the actioniis, I love
to bein the storm centre, so to speak. I can
imagine myself working in this sort of busi-
ness in the future, combining tourism and
organizing. I believe this will effect posi-
tively on my employment in the future.” m
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First Contest held in Lugano, Switzerland.

Birthe Wilke and Gustav Winckler exchanged the longest kiss in the history of the Con-
test.

First time for Finland.

The only Contest to be held on a Sunday.

First of the eight times Finland was last in the Contest.

Trespasser protested against Francisco Franco and Anténio de Oliveira Salazar.

Later dominant Ireland deputed.

First black singer in Eurovision.

First colour broadcast.

First tie for winner: France, Netherlands, Spain and the United Kingdom.

Contestant Salomé caused controversy by dancing in violation of rules.

Finland boycotted the Contest because of the last year’s voting structure.

Each country had two jury members, one under 25 and one over 2s.

The audience was advised to remain seated while applauding the performances; other-
wise they risked being shot by security forces because of the heightened security meas-
ures after the Munich Olympic terrorist incident.

ABBA wins with Waterloo.

The Portuguese entry E depois do adeus was used as the signal for the tanks of the left-
wing military coup that overthrew the fascist government to move in.

Greece withdrew from this Contest in response to the 1974 Turkish invasion of Cyprus
and in protest of Turkey’s participation.

The entry from Greece was greeted with controversy as it was about the Turkish occupa-
tion of northern Cyprus.

Because of a strike of BBC cameramen and tecnicians, the contest had to be postponed.
When it became apparent during the later stages of the voting sequence that Israel was
going to win the Contest, Jordanian television cut the broadcast and showed pictures
of flowers. Afterwards, the Jordanian news media refused to acknowledge the fact that
Israel had won and announced that the winner was Belgium (which had actually come
2nd).

Morocco entered the Eurovision family for the first (and so far only) time. They came 18th
out of 19 participants.

The Infamous “Wardrobe Malfunction” of presenter Lill Lindfors.

Sandra Kim, age 13, the youngest Eurovision winner.

Celine Dion, representing Switzerland won with the song Ne Partez Pas Sans Moi.

The Contest is regarded as one of the more controversial in history, with the hosts fre-
quently confusing the voting system in their announcements.

A pre-qualifying round was introduced because of the high amount of participants.

The interval act was the first ever performance of the Irish dancing spectacular River-
dance.

The United Kingdom contributed a modern rap number.

United Kingdom’s entry Love Shine A Light scored an unprecedented 227 points.

Dana International from Israel won this year’s Eurovision, with the song Diva, following
much pre-contest hype and publicity due to the fact that she is a male-to-female trans-
sexual.

There was a new introduction of a CD compilation containing all the songs of the partic-
ipating nations, which would be available everywhere in Europe.

Estonia was the first country from the Eastern bloc to organize the Eurovision Song Con-
test.

The Russian entry t. AT.u. caused some controversy by threatening to perform a lesbian
kiss on stage.

The first contest to be broadcast in high definition format.

soth anniversary show Congratulations; Waterloo voted the all-time greatest Eurovision
winner.

First ever victory for Finland with Lordi and song Hard Rock Hallelujah.
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The ]okers Who Became New Kings

After 40 odd years of humlllatlon Finland flnally hlt the jackpot Have things changed in the
music industry after Lordi’s wctory? We intérviewed Kimmo Valtanen Managing Director of
SonyBMG Finland, the labél of last yeafs wmner and s year s Finnish®entry, to find out.

ntil the victory of 2006, Eurovi-
sion Song Contest was of little
importance to Finnish music pro-

fessionals. The contest had not generated
any international breakthroughs or signifi-
cant album sales for many years. Kimmo
Valtanen admits that the contest did not
interest him very much personally or pro-
fessionally before Lordi.

“The contest had become a celebration
of camp culture, its own unique brand of
kitcsh with a dedicated following of fans
to whom the contest was a kind of a huge
insider thing, a carnival”, Kimmo Valtanen
reflects. “Lordi changed that by bringing in
some real extravaganza, controversy and
new ideas as to what kind of performanc-
es could participate.”

A new concept

In Finland the greatest change brought by
Lordi’s victory was the abandonment of
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the “safe” format. “The Finns thought that
Eurovision songs are a kind of an interna-
tional standard with a certain sound. You
had to have a song that was designed as a
Eurovision entry Songs that would please
everyone, ultimate songs,
would make a good Eurovision song con-
test entry and win the contest” Kimmo
Valtanen explains. “This concept is not
quite how things work in a market econo-
my. There you have something that a cer-
tain target group thinks is great and works
great for them. It can expand and go be-
yond its usual boundaries and reach wid-
er popularity. Lordi achieved this and was
also, in my opinion, more genuine than the
previous made-to-order performances.”

consensus

Eurovision was also a new chance for Lor-
di. Their monster rock concept was well re-
ceived but after their first album the nov-
elty was wearing off and the trend was
downwards. “What was needed was fresh
drama, perhaps in a new context where

the shock and exuberance value of the
group could be utilized,” Kimmo Valtanen
describes. “Eurovision turned out to be the
perfect platform. T recall discussing the
matter with producer Timo Suomi from
Finnish Broadcasting Company in this very
room when the idea of Lordi and Eurovi-
sion first came up and Timo became ex-
cited. He somehow foresaw that it would
create a huge drama, the reactions of the
public would be exciting to see and that ul-
timately the people would like to write the
ending to the story themselves, by influ-
encing the outcome of the contest.”

A Deliberate Gamble

Sony BMG invested a lot of time and money
in promoting Lordi. “It was a huge financial
investment for us, especially the videos,”
Kimmo Valtanen recalls. “Also enormous
amount of thinking went into it. Many
people worked for the vision to come true.
I personally had my career on the line.”



Another important factor was the com-
mitment of the band. Originally half of the
band was dead against the idea but Mr Lor-
di himself did not see a problem. “He was
of the opinion that Lordi is the best mon-
ster band in the world and the venue does
not change that. Kind of like the value of
the painting does not depend on whether
it hangs in the Louvre or in the outhouse,”
Kimmo Valtanen compares. Choice of the
song was also debated. “The band felt that
“Bringing Back the Balls to Rock” was a
good choice but when I heard “Hard Rock
Hallelujah” T had the vision it could work
as a rock anthem, that it could be edited
and shortened to the required length. Nev-
ertheless the band shared the same vision
we had and believed init.”

Impact of Victory

Lordi’s victory certainly changed the way
music industry and artists in Finland see
participating in Eurovision song contest.
“Before Lordi it was a career suicide. Euro-
vision was a national embarrassment: You
had 12 candidates in Finland, one of whom
wins and the rest lose. The winner partici-
pates and loses, too, so in the end, every-

body loses. Nothing positive came out of
it. That’s why we did not want to send our
artists to Eurovision. It was a lose - lose
proposition. Now it is different, it is a posi-
tive phenomenon”.

Lordi was also a commercial success. “As
farasIcanrecall, the Greek winner of 2004
sold 100 000 copies in Europe, mostly in
Greece, which is not very impressive” Kim-
mo Valtanen illustrates. “Lordi has sold
over 300 000 albums, 150 000 singles and
150 ooo downloads, a considerably better
result.”

Visions for the Future

As to the future of the contest, Kimmo Val-
tanen has hisvision:” Sending the weirdest
group of freaks and hoping for the best ...
it adds to the carnival side, nothing wrong
with that. However, I'd like to see a com-
petition that would bring together the best
artists and groups, a sort of battle of the
bands. I’d like to see more passion, dra-
ma and emphasis on the music, a contest
that would attract the best. Finland could
send the Rasmus or HIM, Britain the Man-
ic Street Preachers and Sweden the Cardi-

gans. It would not be strictly a song con-
test but a competition between different
artists and brands.”

Kimmo Valtanen wishes to see the con-
test again in Finland next year. “However,
for the sake of contest itself the best thing
would be that some big country like France
or Britain would win.” Whether Hanna Pa-
karinen, this year’s Finnish entry, wins or
not, Kimmo Valtanen believes it can have
a truly positive influence on her career. “It
could permanently engrave her image and
artist brand in the minds of people as a
truly great and enduring star. I see her as
a great female artist of the future whose
music, personality and image would fas-
cinate people. This can have a huge brand
effect.” m
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University Research Funding:
No Patent Solutions

Patents are the path to prosperity, licenses to lucrative deals, goes the conventional wisdom.
Following this logic, the number of US university patents grew six-fold in the years 1975-1999.
Professor David C. Mowery from UC Berkeley challenged the wisdom of this policy in the presen-
tation he gave when visiting Laurea Kerava, Leppdvaara and Lohja in March.

S universities have long tradi-
tions of collaboration with indus-
try in research through a number

of collaboration channels: Projects were
financed and grants given, graduates hired
and trained, faculty members consulted
etc. Patents and licenses for university
inventions were another way to transfer
technology. However, their number re-
mained on the same level for decades, as
did their role.

The winds of change started to blow in the
1970’s. Cuts in federal expenditure on edu-
cation created a motive to seek additional
income. The Bayh-Dole Act of 1980 provid-
ed the means. The act gave universities the
ownership of intellectual property rights of
inventions that resulted from federal gov-
ernment funded research. If the univer-
sities chose to, they had a right to pursue
ownership of a discovery within a certain
timeframe and to apply for a patent and
commercialize the invention. The proceeds
were to be used for educationalintentions.
Besides financial interest, there was a be-
lief that patenting was the way of the fu-
ture for university-industry collaboration.
This is still reflected by the fact that the
number of patents received by a university
is informally but widely used as a measure
of technology transfer performance.

This was a major shift from traditional uni-
versity research, which, according to Pro-
fessor Mowery, resembles open-source in-
novation, such as development of Linux.
Results are widely spread, evaluated by
peers and the rewards reputational rather
than financial.
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To patent or not to patent

Patenting is not such as a simple solution
as a layman might imagine. “First of all, it
is very difficult to predict which patents will
be valuable”, Professor Mowery says. Pat-
ents may concern technology whose com-
mercial application is years away; Novel
inventions may render patents obsolete,
product life cycles are shorter and shorter.
Sometimes other considerations can take
priority over intellectual property rights.
For example, if an innovation has military
or defense applications, rights are likely to
beignored. “National security overrides all
other considerations”, Professor Mowery
affirms. Mikhail Kalashnikov, the design-
er of AK-47, and late Sir Frank Whittle, who
patented a turbojet engine in 1930, would
probably agree.

The second stumbling block is the process
of “learning to patent”. Entrant universi-
ties to the field of patenting in the 1980’s
initially secured “lower-quality” patents
compared with experienced institutions.
They were able to close the gap by the
early 1990’s, which in Professor Mowery’s
opinion demonstrates the complex nature
of patenting.

Evenifauniversity receives a patent, know-
how transfer through licensing may prove
difficult. In order to reap the rewards, IPR
holders may need financial backing to set
up new firms. Universities and poor inven-
tors both face this basic problem.

The university pro-patent policies have al-
so created frictions with industry in certain
fields, most notably in IT. Companies sim-

ply feel that university patents are not the
way to go. In December 2005, an agree-
ment was negotiated between a number
of US firms in the IT industry and leading
US research universities covering more lib-
eral licensing terms for collaborative re-
search projects.

Gains from patenting

The drive for university patenting was sup-
ported by two basic ideas. First one was
the belief that it was essential to univer-
sity-industry technology transfer, the sec-
ond the financial returns to universities.
According to Professor Mowery, both as-
sumptions are flawed and he thinks uni-
versities should learn from industries.

While universities have emphasized pat-
enting since 1980, industries have recog-
nized that differentindustries and different
technologies require diverse approaches
on IP management. Patenting isimportant
in e.g. biomedical fields whereas IT leans
more toward open source model, exempli-
fied by the December 2005 agreement be-
tween seven US universities and Cisco, HP,
IBM and Intel.

The revenues universities receive from li-
censing reflect this: Biomedical patents
provide lion’s share of royalties. In addi-
tion, the revenue shares reveal the diffi-
culty of predicting value of patents: a small
percentage of patents accounts for 90%
percent of revenue.

The actual financial significance of patents
is less than one might expect. Professor
Mowery’s figures from University of Cal-



ifornia illustrate this point. In 1999-2003,
yearly UC systemwide research budg-
et was USs 3 billion, while 2003 UC sys-
temwide research budget sponsored by in-
dustry was US$ 235 million. In 1999-2003

the net licensing revenues in UC per year
was only meager 16 million USS.

Conclusions

In the light of the numbers, Professor
Mowery deems that patenting is of dubi-
ous value in most fields. As he pointed out,
patent and license management requires
expertise which is not easily gained, pat-
ents are not suitable to all technologies
and pro-patent policy has created frictions
with industry. The paltry returns on pat-
ents are not sufficient to offset the prob-
lems they may generate.

Instead of patents, Professor Mowery pro-
motes the open source model of innova-
tion to forge stronger links with industry. It
is difficult to reproduce within most firms
and thus will not create friction. It is also

an attraction for industry-supported re-
search within universities. Above all, open
source model is the most compatible mod-
el for training students, raison d’étre of
universities and their most important eco-
nomic contribution.

Some European and Japanese universities
have been shifting toward a patent-cen-
tered model. Professor Mowery feels they
should reconsider: “European and Asian
universities should learn from, rather than
imitate, US universities” post-1980 experi-
ence”. m
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Entrepreneurship Through LbD

The focal point of Learning by Developing concept is to learn by solving authentic job-related
problems. Jontte Iivonen gives his personal account on how LbD aided him in realizing both his
professional and academic ambitions.

n 2000 Jontte Iivonen started his stud-
Iies at Laurea University of Applied
Sciences. At the same time he also
worked at Tehojakelu, a company special-
izing in food logistics. He worked in the
IT department looking for new software

for deliveries, transportation, picking,

warehousing and storage, organization of
deliveries and order logistics. When they
could not find a suitable one, they decided

to develop the software themselves. The
software turned out to be a very efficient
tool. “As we worked with it, we were again
and again struck by the fact that it was not
just a good piece of software, it was an ex-
cellent one,” Jontte recalls.

The four developers of software grasped
that the software could in fact spawn a life
of its own. In 2005 they spun off their com-
pany Nordnet Solutions Oy by a manage-
ment buy-out from the Tehojakelu group.
Nordnet Solutions Oy provides software
and integrates systems in transportation
and logistics markets. Their main empha-
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sis is in the temperature controlled goods
department.

Problems with school

At the time Jontte’s studies were not go-
ing so well. He worked long days and re-
ally did not have the time and energy for
school. Then he learned from Vesa Taatila,
Laurea’s principal lecturer, about Laurea’s

LbD-experiment. LbD stands for Learn-
ing by Developing. Roughly translated it
means that the students learn by execut-
ing practical business tasks. According to
Taatila, LbD-based theme “Innovation-
based Service Entrepreneurship” enabled
students to develop their own business-
es or other SMEs, gain practical business
development skills and earn credits simul-
taneously. Learning is based on practical
business challenges, building a theoretical
framework on them, solving the problems
and learning through this process. Partic-
ipation in the experiment gave Jontte the
chance to graduate.

Combining school and work

Jontte could accomplish most of the school
assignments in association with his own
company, such as financing plans, mar-
keting plans and TEKES (Finnish Funding
Agency for Technology and Innovation) ap-
plications. This meant that he did not have
to do things twice. His company benefited
from school assignments and vice versa.
These assignments were all really helpful
in his business. “Jontte is a typical exam-
ple of the type of students that differenti-
ate universities of applied sciences from
traditional research universities”, Taatila
claims. “He is very praxis-oriented, has a
good business head, and is more interest-
ed in solving real-life business situations
than building new scientific theories”, he
continues.

Without the help of LbD Jontte would not
have graduated. He could combine his
work and school because studying at Lau-
rea. “ LbD is the way of the future as I see
it” Jontte says. “Everybody’s got a busi-
ness idea but only one in thousand puts it
into practice.” Even if the idea is good, lack
of resources, know-how and tools discour-
age people from taking the decisive step.”’I
see education encouraging people to take
that step. With LbD your studies can give
you the confidence and encouragement to
start your own business, “Jontte exclaims.
“Tthink thisis a very important matter.” On
the basis of his own experience he recom-
mends LbD to budding entrepreneurs who
are committed to realising their vision of
their own enterprise. m

For further information, see
www.nordnet fi
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Mario and Joao
Interview with Portuguese internship students

Internationality is very important for Laurea. At present, Laurea is part of a network of approxi-
mately 150 institutions around the world. Laurea offers many opportunities for its students to
follow an international education and to foreign students to apply for student exchange and
internship in the Helsinki metropolitan area.

drio Santos and Jodo Marques
came to Laurea through
ERASMUS Programme for a

three month student exchange from Por-
tugal. They both studied three and a half
years of nursing in Lissabon at The Cal-
ouste Gulbenkian Nursing Institute, and
are going to graduate this summer. They
both complete their studies at Lohja Hos-
pital.

Mario wanted to study nursing after see-
ing his grandmother treated in a hospital,
and also because of the many possibilities
this field offers. Jodo originally wanted to
study to become a veterinarian, but failed
at the exams. After studying nursing for a
year he decided to continue, but he says he
is going to study also something else after
graduating.

Why Finland?

In the Calouste Gulbenkian Nursing In-
stitute, teachers encourage students to
apply for student exchange and intern-
ship. Through the ERASMUS Programme,
Mdrio and Jodo could have chosen Bel-
gium, Czech Republic, Poland, Spain, Swe-
den but in the end chose Finland.

“We wanted to go as far as possible to see
something totally different from Portugal”
Joao says. The reputation of Finnish public
healthcare as one of the best in the world
was also one of the decisive points, as they
wanted to bring some of this culture back
to Portugal. There was also very positive
feedback from other students who had
previously been studying at Laurea.

Mdrio and Jodo believe that the main dif-
ferences between Finland and Portugal are
the way people behave. “Most Finns are

reallyshy,andarenotreally talkative. When
we were enjoying Lohja’s nightlife we saw
one nurse there. She had drunk two beers
and was horrified that she had been seen
under influence. She was afraid of losing
face, but instead she became really talka-
tive for the first time, and we talked about
really interesting topics”. While working,
the language barrier is also a big obstacle.
“Most of the nurses speak English, but the
communication with the patients is some-
times problematic”, says Mario.

Internship arrangements

Arrangements with the hospital, obtaining
an apartment and all the paperwork was
handled by schools. In Portugal, Mario
and Joao studied a short 20 hour course
of Finnish language and culture. “We had
practically no idea what we were getting
into. When we arrived at Helsinki-Van-
taa airport, we were kind of scared of how
should we greet people in Finland? Should
we raise our hand and say hey, or what?

However, at the airport, there was already
a teacher and student tutors waiting for
us, shouting: “Welcome to Finland!””.

Tutor students helped with everyday life
and introduced many activities, such as
sports and student parties, besides work.
Joao said that “the experience was richer
because of them. We had someone here,
who introduced the local sights and plac-
es, nightlife and other things to us.” Mdrio
adds that “they made everything in their
power to make us comfortable here”. While
in Finland, Mario and Jodo also visited Hel-
sinki, Suomenlinna, Turku and Lapland.

“You should go somewhereifyou have time
forit. You get to see a different culture, you
are far from your home, and that is a good
experience everybody should have” Mdrio
gives as his last comments. m
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Roadmap Project

How can you in your region benefit from economic growth in Asia? The Roadmap project, started
in the beginning of April 2007, aims to widen contacts between the Helsinki Region and Asian
actors. Laurea University of Applied Sciences is the Lead Partner of the project that offers a
great opportunity for everyone to contribute to the actual creation of the Roadmap.

ow can you in your region ben-
efit from economic growth in
Asia? As everybody knows, there

is a huge economic expansion going on in
Asia. Business is growing and becoming
more and more international every day.
How could we here in Finland benefit from
this development and what actions should
be taken? These are some of the questions
addressed by the project called Roadmap
for Contacts with Asia.

The project tries to locate and engage lo-
cal actors that have already established
contacts with Asia. Together with them,
the project identifies opportunities, which
should be investigated further and weak-
nesses that need to be approached. For ex-
ample, what services do Chinese students
or researchers need when coming to study
orwork in the Helsinki Region? Do we need
more material in Chinese or Indian lan-
guages so we can present our local servic-
es to them? Or, do our officials need train-
ingin how to receive Asian delegations and
show them around? There are many cul-
tural differences. Which ones do we need
to pay attention to?

The project started in the beginning of
April 2007 and will last until the end of No-
vember 2007, Laurea University of Applied
Sciences as the Lead Partner. The project
has received funding from Uusimaa Re-
gional Council.

“The Reverse China Effect”

Recently, there has been much talk about
the so called “China Effect” i.e. about com-
panies moving to Asia to enlarge their mar-
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kets. This is often seen only as a threat to
employment in Europe. At the same time,
itis essential to become very well integrat-
ed with the global economy. This way the
local resources will become a part of the
global economy and grow with it. If suc-
cessful, this process could be called The
Reverse China Effect.

This project is one of the many projects
Laurea has already carried out with foreign
countries. Tuija Hirvikoski, Vice President
at Laurea, mentions that one of the con-
sequences of globalization is that contacts
should be extended to every point of the
compass. Jan-Henrik Johansson, Senior
Adviser at Uusimaa Regional Council, em-
phasizes that there is a need to enhance
the services of the public sector and to de-
velop new co-operation models for exam-
ple for municipalities. This project offers
an excellent initiative to think about new
operational models and to plan actions for
the future, Johansson continues.

Expected Outcomes

The main purpose of the project is, of
course, to widen contacts to a new direc-
tion on the map. The project aims to net-
work actors in the Helsinki Region who
have a need to provide services to Asians
— such actors are for example municipal-
ities and schools. Other actors are local
SME’s with Asian workers or Asian busi-
ness contacts. The project tries to ana-
lyse what services are available to Asian
here and what services needs to be devel-
oped to make the cooperation easier. The
key outcomes of the project are therefore
a regional contact network and set of rec-

ommendations to be implemented later in
coming projects.

Join the Roadmap Project!

The Roadmap Project invites students and
companies interested in international co-
operation to contribute to the project. The
project has an interactive Internet site and
it wants to give everyone the possibili-
ty to follow the project and to participate
in the discussion about the “Reverse Chi-
na Effect” and how to achieve it. Accord-
ing to Minna Mattila, Principal Lecturer at
Laurea, the Roadmap Project will also ar-
range three public seminars this year. The
purpose of these seminars is to create and
transfer knowledge on this so-called “Re-
verse China Effect” and to understand bet-
ter the phenomenon in general. Both Finn-
ish and foreign experts will be invited to
participate in these seminars.

The Roadmap project will publish a devel-
opment agenda including project results
and recommendations on Internet as a
public “wiki”, i.e. using the same approach
as in the very popular Wikipedia. To follow
the progress of this project and to partic-
ipate in the actual creation of the Road-
map, be sure to check out its Wiki-site from
time to time:

www.wikivision.fi/roadmap/ m
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Negotiation skills and networking

Do you feel that someone is constantly taking advantage of you? Do you constantly have to fight
your corner or ally with others? Or do you struggle to get what you want from people whose help
you need? If so, boosting your negotiation skills is what you need.

tora Enso organized negotiation

skills event for students in Kotka

19.4.2007. Horizons’ reporter par-
ticipated in the event, learned important
skills and networked with other active stu-
dents.

When the day started communication spe-
cialist Jutta Laino told us about the basics
of negotiation. She advised how to pre-
pare for a negotiation, how to control the
situation and adopt the role, use differ-
ent strategies and tactics. Effective nego-
tiation helps to resolve situations where
what you want conflicts with your oppo-
nent’s wants. The aim of a win-win nego-
tiation is to find a solution that is accepta-
ble to both parties, and leaves both parties
feeling that they have won, in some way.

In addition, a good negotiator is well pre-
pared, supports his views with arguments,
listens and appreciates also the opinions
of his opponents.

The short practises which supported theo-
retical part well were demanding, but the
real challenge was still ahead. At the end
of the day the students had a stimulating
negotiation exercise. The task was to plan
a fictional forest product company’s next
year’s budget and inputs. Students were
divided into four groups and every group
was given a role, which they would play
in the exercise. The groups were produc-
tion, sales& marketing, research& devel-
opment, human resources and staff.

Emotions heated up and tempers flared
during the exercise but overall, the atmos-
phere was constructive and all opinions

Tomi Henriksson from the University of Jyvdskyld is planning the negotiation strategy.

were well appreciated. It was interesting
to notice that the students, including my-
self, really adopted their roles and kept
their goals.

I played the head of sales & marketing.
The hardest part for me was to keep my
own target when budding engineers threw
buckets of numbers and technical informa-
tion at me.

In addition to the skills I learned, also
meeting and networking with other stu-
dents was worthwhile. There were twen-
ty students from twelve different schools.
Most of the students were undergraduates

in universities of technology. Students al-
so became familiar with the host company
and the key people in the company. Stora
Enso’s Students-service offers great op-
portunities for ambitious students. m
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Laurealabs: An internship
opportunity for exchange students

Laurealabs is the applied research and innovation centre of Laurea University of Applied Sci-
ences Leppdvaara and one of Laurea’s learning environments where Learning by Developing
(LbD) is integrated. The LbD learning model is a pedagogical innovation that the Finnish Na-
tional Evaluation Council based their decision on when Laurea was appointed as a Centre of
Excellence in Education for 2005-2006. LbD stands for development-based learning where stu-
dents have the possibility to acquire the latest expertise in their field by carrying out develop-

ment projects.

orizons had an interview about
working in Finland with five in-
ternational exchange students

who are working as an intern in one of the
development labs of Laureal abs.

Currently there are 3 projects carried out
related to working life by the five interns.
The first project concerns the development
of a marketing plan to attract tourists from
the Benelux to the Kuuma region. The sec-
ond one is a market research within the
project of CaringTV while the third project
includes the development of a total quali-
ty management system for BarLaurea, the
student restaurant in Laurea Leppdvaara.
Laurealabs’ working environment con-
sists out of a mix of Finnish and interna-
tional interns and students. While interns
have their own working space in the dif-
ferent development labs of Laurealabs,
other students get guidance regarding
their projects. For an average period of 4.5
months, projects are carried out by the in-
terns.

Most international interns are working in-
dependently and have their own responsi-
bility for their projects. They however get
the necessary guidance by coordinator Rob
Moonen and teachers working in the same
discipline. The independency of the work
teaches the interns to think for themselves
about the structure of their project and
leaves space for innovative solutions.

Mutual benefits

Both the companies and the interns in-
volved benefit from this International Ex-
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pertise Services (IES) concept where inter-
national interns generate research data
and offer practical and innovative solu-
tions to the working life. While for exam-
ple small and medium-sized enterprises
(SME) can get international expertise and
make use of resources offered by Laure-
alabs, students are able to complete their
practical work placement in an interna-
tional environment.

Another advantage for the enterprises is
that they don’t need to organize a work
place for the intern, which saves money
and offers more flexibility. The students,
on the other hand, get a possibility to work
for companies and influence the decision-

making process with their results. “The
work that we are doing has a big impact
for the company.” says one intern from the
Netherlands.

Expanding the Network

Itis very important to expand the network
of companies, foreign higher education in-
stitutions and municipalities in the field of
applied research and development to be
able to develop the International Expertise
Services concept further. Rob Moonen in-
volves working life to create international
projects and communicates with foreign
higher education institutions to find the
right students suitable to the offered in-

Katarina Schlobach from the University of Applied Sciences Wismar.



Katarina Schlobach, University of Applied Sciences Wismar (Germany), Bob Franquinet, Zuyd University (The Netherlands), Project Manager of REDLabs
Robert Moonen, Luc Herberichs, Zuyd University (The Netherlands) and Denise Reymann, University of Applied Sciences Muenster (Germany)

ternship places. Naturally Rob is also look-
ing to offer similar internship possibilities
for Finnish students in other countries.

Procedure

When students want to come to Finland
and are interested to work as a trainee
they should directly contact Rob Moonen
and their own international office. Espe-
cially for internships in the fields of Securi-
ty, Hospitality Management and Business
Information Technology he will be the right
contact person. The intern candidate is en-
couraged to ask questions and provide de-
tails about what he or she would like to do.
Atelephone interview and intensive E-mail
contact are done to find out the students’
motivation to become part of the Laureal -
abs’ environment.

Positive Experience

All 5 interviewed international interns
agreed on the fact that they are hav-
ing a very positive work-practice experi-
ence where they are able to develop them-
selves personally and professionally. They
also mentioned to feel very comfortable

to work in an international environment.”
To be in an environment like this, is a real
experience. We are able to be much clos-
er to the Finnish people and experience the
Finnish culture more intensively than if we
would study as an exchange student.”
They also felt that this job experience
would help them in their further careers
and believed that doing this work practice
here in Finland is much more challenging
than staying in their home country. In this
time of globalization and internationali-
zation they strongly agreed that they are
having an advantage over other students
who did not went abroad for their studies.
”In this time of internationalization it is
important to stay abroad for at least a cou-
ple of months.”

The interns also appreciated the organ-
ization of Laureamko, the student un-
ion of Laurea University of Applied Sci-
ences, very much. Laureamko organizes
for every student and trainee, an own tu-
tor who takes care of for example the pick
up from the airport, an introduction to Fin-
land and Laurea, and arranging practical
matters that eases the process of adjust-
ing to the Finnish life. Another important

task of Laureamko is the organization of
different kinds of events for international
students like for example trips to Lapland,
St.Petersburg, Stockholm and Tallinn. All
in all enough reasons to have a very pleas-
ant time and intensive learning experience
inFinland. m

Useful Links and e-mail addresses
www.laurea fi

www.laureamko fi
rob.moonen@laurea fi
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Innovative education in
virtual campus

A group of Laurea lecturers took part in a four day e-Learning training in Leuven, Belgium, at the
end of March. On the agenda there were technicalities, hands-on videoconferencing but also
interesting pedagogical examples of good practice concerning new technologies and services of
Web 2.0. As a member of EuroPACE Laurea acts in a community of key developers of eLearning
in Europe and fosters internationalisation of education.

irtual mobility means that in-
formation and communication
technologies (ICT) are used to ob-

tain the same benefits as one would have
with physical mobility without travelling
abroad. It is possible to use videocon-
ferencing, chat, blogs, wiki and different
document sharing tools. Virtual mobility
allows more students and staff to build an
international network and have contacts
with experts from different countries.

The lecturers were shown how to organise
avideoconference in practise. Quite a lot of
technical support is required and each ses-
sion requires careful planning in advance.
We also had a chance to take partin a vid-
eoconference which was broadcasted to

o e

Laurea lecturers at Leuven
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six different locations in Europe. The lecture
on “Experience Design” (Nathan Shedroff,
USA) was seen live in Belgium, Italy, Germa-
ny, Hungary, Poland, Slovakia and Finland.
For more information on the online semi-
narsin Leuven: www.venus-seminars.net.

Web 2.0 in Education

Web 2.0 is much more than just a set of
new technologies and services: it chang-
es the way people interact with each other.
In a more socially connected Web everyone
is able to add and edit the global informa-
tion space. One of the most prominent parts
is the community of the users, dynamic
services and contents that have been built
together.

The role of the teacher is shifting towards
being more of a tutor than a lecturer and
this is a big change for students. Today
there are many different tools which sup-
port peer support (e.g. blogs and wikis) and
through this new technology also students
will learn to support each other without
the teacher being present all the time. This
isthecasee.g.in many LbD-projects where
students and teachers need to discuss dif-
ferent topics and problems together with
the company or partner. Information must
be shared and these new technologies
allow a new kind of knowledge building
together. m
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Laurea joined the EuroPACE network
in 2007. EuroPACE is a transeurope-
an network of universities. Its mission
is to foster collaboration in elLearn-
ing, coordinate R&D projects and de-
velop internationalization of higher
education. EuroPACE Team is located
in Catholic University of Leuven, Bel-
gium. www.europace.org

The Laurea group participating in the
elLeaning training in Leuven:
Chydenius Tarja, Leppédvaara
Forssén Eva, Leppavaara

Hyokki Satu, Kerava

Koivusalo Kaija, Leppdvaara
Merjanaho Santtu, Otaniemi

Manty Irma, Administration

Ranta Tiina, Leppavaara

Saarnio Tuula, Otaniemi
Suoniemi-Sarkijarvi Leena, Hyvinkaa
Vilila Paula, Kerava

Blog of the training:
http://laureaelearning.blogspot.com

Job placements

Horizons had an interview with Vesa Parkkonen, head of the
Degree Programme in Business Management at Laurea Uni-
versity of Applied Sciences in Hyvinkad about how foreign stu-
dents perceive their job placements.

s part of bachelor studies at Lau-
rea University of Applied Scienc-
es, it is compulsory for students

to complete two job placements. The
objective is to support the student’s pro-
fessional development from a performer
to an expert and developer. The first job
placement should be completed after the
third period of the first year of studies. The
second job placement period relates to
the student’s specialization studies. The
student will become acquainted with the
operations of the company and their needs
for development. The second placement
should be carried out after the completion
of the specialization studies. The average
time period for a job placement is three
months. Students with previous work ex-
perience in business administration can
apply for exemption from the first job
placement.

Difficult to find a job
placement

For foreign students (and Finnish students
as well) it is not always easy to find mean-
ingful job placements in Finland. In 2005,
21.000 students graduated from Finn-
ish Universities of Applied Sciences which
means that 21.000 students also were look-
ing for a job placement in that year. There-
fore most of the foreign students do the job
placement abroad. But there are also stu-
dents who decide to do their job placement
in Finland.

Vesa Parkkonen, head of the Degree Pro-
gramme in Business Management at Lau-
rea, Hyvinkaa, believes that most foreign
students who carry out their job place-
ments in Finland enjoy the period because
it gives them the opportunity to experience
Finnish business life and culture and it al-
so frees them from the theoretical studies
forawhile.

Where?

Most foreign students find job placements
in international companies or export com-
panies. This is mainly because these com-
panies have use for employees who speak
the language of the countries where they
do business.

Should a foreign student have problems
finding a job placement on his own, Laurea
will use its contacts in the business world
to find a suitable position or gives the stu-
dent the opportunity to participate in one
of the many projects in which Laurea is in-
volved. So far, no students have been pre-
vented from graduating because of not ful-
filling the job placements.

Company Policy

There are companies with the policy that
they do not pay for trainee positions. The
reason for this is because they are aware
that students have to complete two job
placements and they use the students as
cheap labor. Fortunately, the number of
these companies is small. Most students
get paid for their job placements. This is
beneficial for both parties because the stu-
dent feels that his or her work in the com-
pany is valued and the company knows
that the student is motivated. When a stu-
dent finds a job placement without pay it
is possible to apply for a grant which cov-
ers at least a part of the costs which incur
during the job placement. m
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CaringTV -
Future of Elderly Care?

CaringTV is a two-way interactive TV channel offering research based support and guidance
services and participative programmes for elderly people launched by City of Espoo in coopera-
tion with Laurea and TDC Song. The ambitious goal of the project is to improve the quality of life

in a cost-efficient manner.

he idea of CaringTV was born
I through the interaction of City of
Espoo, Laurea and TDC Song. The
company was selected as the telecom-
munications network provider for City of
Espoo. “TDC Song has consciously chosen
a strategy that differs from that of a tra-
ditional service provider says”, says Pasi
Nissinen who represents both Laurea and
TDC Song. “We wanted to do more than
just deliver a cable connection to a point
and make sure it works as long as the cus-
tomer desires. Laurea and TDC Song put
their heads together with section of Social
and Health Care Services how technology
could be utilised in the care of the elderly
and pretty soon we could envisage what
was needed.”

City of Espoo is interested in developing
the care of the elderly and had launched
EEVA project in 2004. EEVA consists of
many individual projects that look into the
preventive services of the elderly. “City
of Espoo wanted to explore the possibili-
ties technology could offer to the preven-
tive care of the elderly”, explains Johanna
Leskeld who works on CaringTV project on
behalf of City of Espoo and Laurea. “There
are many possibilities and open avenues.
City of Espoo wants to participate in tech-
nological development in this field and see
how technology could help the elderly to
reside at their homes as long as possible.”

The development work started in 2004
and the groundwork took two years. One
of the starting points was that technolo-
gy in general, and high technology in par-
ticular, is viewed with trepidation and met
with resistance by the elderly. “Cutting-
edge technology takes time to become es-
tablished. First users are high-tech devo-
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tees and early adopters, the general public
follows example after a gap of a few years
as in Geoffrey Moore’s chasm models”, Pa-
si Nissinen says. Therefore a decision was
made to narrow this gap by bringing tech-
nology to the elderly in the form of some-
thing they know well and use every day,
television. People do not see it or associate
it with new technology but just as a new
channelon TV with some extra buttons.

The development work was carried out in
cooperation with the customers and end-
users. “The elderly themselves have ac-
tually developed this product to them-
selves,” Pasi Nissinen states. “We have
methodically interviewed them and asked
what they wish to have on TV and how it
should be operated.” Thus the idea of a
touch-screen was brought forward.

CaringTV is a joint innovation where TDC
Song provides the technological platform
and is responsible for technological devel-
opment together with Videra Ltd. Laurea
is responsible for the research and devel-
opment of the CaringTV concept. The re-
search based content of CaringTV is pro-
duced by Laurea’s Well Life Center and its
students. The pilot of CaringTV has been
running for a year now for 25 families in
Tapiola, Espoo. “The families consists of
caregivers and their spouses who are over
75 years old,“ illustrates Johanna Leskela.
“One of them is generally in worse shape
and needs support, sometimes both of
them need some support. Since early 2007
also the visitors of Tapiola Service Center
have been able to follow the programs.”
Currently the pilot is free to the partic-
ipants. The actual costs depend on the
number of customers, network costs and
other variables. As with any new technol-

ogy, costs are expected come down as the
number of customers increases.

The Content

The content of CaringTV is decided by the
usersand their needs. The content consists
of, for example, physical fitness improve-
ment programs, news flashes about safe-
ty at home, medication and nutrition, in-
cluding programs on how to cook. “These
are very useful for elderly men who have
become family caregivers to their wives. In
the interviews they said that for the past
25 years their wife has cooked while they
have taken care of the house and repairs of
the car, the usual division of labour,” Pasi
Nissinen recalls. “Now they cannot eat the
good food their wife used to cook because
she has become demented and they want
to learn how to cook it themselves.” To re-
spond to this need, Laurea students from
Hotel and Restaurant Management have
produced programs on cooking as a part
of their thesis work and these have been
broadcast on CaringTV.

Two-way interactive physical exercise pro-
grams have been offered where the in-
structors have the possibility to correct the
technique of the participants and give en-
couragement. Different kinds of relaxation
programs and services of a geriatrist have
been included. Furthermore, Fysiosporttis
Oy, a company in the field of physiothera-
py, has given virtual consulting on physio-
therapy. The content is what the custom-
ers have wished for, nothing else “All the
wishes cannot be fulfilled,” Pasi Nissinen
says. “When the customers wished for a
popular singer to sing Christmas carols for
them, well, that was not possible. Howev-
er, they did get Christmas carols delivered



by Bachelor of Social Sciences students as
a part of their music studies.”

TDC Song expects CaringTV concept to
spread, as the share of the elderly of the
population in Finland rises. The main pur-
pose of CaringTV is not to offer entertain-
ment but to enable the elderly to live as
long as possible at home. Studies show
that both the life expectancy and function-
ality of the elderly fall sharply when they
are forced to move from their homes. Car-
ingTV offers a way to aid the elderly in the
functions that they have difficulties with.
“If you have a slight dementia and prob-
lems to remember which pills to take, a
care worker on CaringTV could tell you
how many reds or white ones to take and
you can take them together,” Pasi Nissin-
en says.

Health Care Challenges

The elderly themselves are keen to stay
in their familiar surroundings. The cities
and municipalities in Finland also hope to
see the elderly live longer at home as well.
“The number of the elderly is rising steeply,
hence the need to build more care facilities
and to hire more care personnel” Pasi Nis-
sinen says. “There is already a lack of nurs-
es, their wages are expected to rise. Addi-
tionally, the municipalities face the burden
of investing money into care facilities. Si-
multaneously, there is no additional cash-
flow into their coffers. For some municipal-
ities, balancing the equation will present
huge problems.”

Director of Elderly Services of Espoo, Jaak-
ko Valvanne, concurs. “One of the main
challenges of the near future is securing
personnel for health care. The number of
over 75 year-olds increases by 4-5 % an-
nually and their number determines the
costs. When you add the index-adjust-
ments to costs, we are talking about 6-7%
annually. The search for new functional so-
lutions in health care and care of the elder-
ly is a necessity.”

Pasi Nissinen sees that CaringTV could of-
fer cost savings while improving the serv-
ice, for example as an alternative to con-
trol visits in rural areas. “It might be more
reasonable for a person from elderly care
to meet customers via CaringTV than to

CaringTV studio at Otaniemi

drive around the countryside. Typical-
ly, they check the medications, ask about
the life of the elderly and then rush to the
next customer. Travelling takes hours of
time and if CaringTV enables them to han-
dle several customers virtually instead of
one actual visit, so much the better. The
saved time could be used to get to know
the elderly person better”, Pasi Nissinen
explains. However, he emphasizes that the
idea is not to eliminate face-to-face con-
tact. “Loneliness is one of the major prob-
lems of the elderly and personal contacts
sometimes critical. CaringTV is not some
Orwellian remote control device, it is a way
of communication that the elderly may use
if they choose to.”

According to Pasi Nissinen, another way to
use CaringTV would be to enable the elder-
ly to return home after treatment in hospi-
tal. There is a project called “Kotiin” (Back
Home) in Vantaa which is a part of EU’s In-
noElli Senior programme. The target group
consists of 60 home care customers with
high risk to become ill. They spend some
time home and then return to institutional
care. The project studies, whether it is pos-
sible to discharge the patients earlier or
delay their departure to institutional care

by monitoring their status via CaringTV.
The aim is to gain reliable information on
the cost effects, i.e. can municipalities re-
duce costs of this patient segment.

The Future

Besides developing the service concept, the
role of Laurea includes also the research on
the effects of CaringTV. In other words, Lau-
rea’s research will showwhatkind of welfare
services could be placed to a virtual environ-
ment, and is the concept functional or not,
how the clients feel about it and the servic-
es provided, and the actual impact of Car-
ingTV on the well-being of the elderly. The
results this far are indications. As Johanna
Leskeld emphasizes, CaringTV is still a pi-
lot program, the number of users is small
and the concept is still being developed. On
the other hand, CaringTV is running in Lap-
peenranta, Turku, Laitila, in addition to Es-
poo and Vantaa. New clients will increase
the number of users fast. “Negotiations
with interested municipalities are being car-
ried out,” says Pasi Nissinen. “However, we
want to emphasize the research function
and customer-friendliness of the concept, in
other words that the content is developed
in cooperation with the customers.
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Although Pasi Nissinen says that commer-
cial viability of the concept for the serv-
ice provider is in the future, he believes in
the possibilities it opens. Also the Director
of Elderly Services Jaakko Valvanne feels
that there is cause for cautious optimism.
“We have developed in cooperation with
our partners a concept that seems at its
best improve the quality of life of the elder-
ly, the elderly caregivers and their charges.
We think that the concept is worth experi-
menting with other target groups. Howev-
er, only further study and application of the
concept will tell, is there an impact on the
costs of elderly care. One of the main ques-
tions from the perspective of Elderly Servic-
es is whether we can use CaringTV and its
associated functions to support demented
persons and their families, and thus delay
their admittance into institutional care. If
this proves to be possible, we can start talk-
ing about savings in health care services.”
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CaringTV at REHACARE fair

CaringTV was introduced in Internation-
al REHACARE fair organized in Dusseldorf,
Germany, between 18th and 21st October
2006. Together with two lecturers, Pasi
Nissinen and Tobias Pétzsch, five students
from Laurea University of Applied Scienc-
es and one student from the University of
Tampere travelled to Dusseldorf to set up
a fair stand for CaringTV. The group organ-
ized and took care of all the arrangements
at the stand during the fair.

Leena Salo and Tiina Kujamdki, students at
Laurea Leppavaara, were participants of
the CaringTV introduction in REHACARE
fair. They were both involved with the fair
from the very beginning, in the form of
planning and making brochures, posters,
invitations etc. for the fair. They were also
responsible for after-marketing by send-

ing thank you letters. Leena and Tiina ar-
rived in Dusseldorf one day before the fair
started to ensure that everything was as it
should be. REHACARE fair ended on Satur-
day the 21st October and Leena and Tiina
were among the last ones to leave home
on Sunday the 22nd, after striking down
the fair stand.

The participation to this event was a part
of their optional studies in Laurea and that
is the reason why this great opportunity
was offered to them. “It was interesting
and exciting to be a part of the CaringTV
project and to be among the first ones to
launch a new product in a foreign country”,
says Leena. “It was also challenging to fig-
ure out the most effective ways to gain the
visitors” attention by creating an attractive
fair stand”, she continues.

The main assignment for Leena and Tii-
na was to take care of the marketing com-
munication —in other words they informed
both the students in Laurea and the visi-
tors at REHACARE about the CaringTV
project. “It was exciting to take part to a
huge international fair and to be in contact
with partners like City of Espoo, TDC Song,
Medixine and Videra”, Tiina points out. Ku-
jamaki also says that it felt good to notice
how many visitors were interested in the
CaringTV.

Everything worked out without a hitch and
the co-operation was efficient even though
almost all of the students were novices
with fairs. Leena and Tiina both emphasize
that this was an excellent opportunity for
the students to enhance language skills, to
participate in international activities and
to see how things are organized and car-
ried out at a fair abroad. “In comparison to
aFinnish fair, it is totally different toinvolve
yourself to a massive fair like REHACARE —
it really takes time and effort to make it all
happen”, explains Leena. However, it was
definitely worth it, they assert. m
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Research and Development
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History
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LAUREA

Laurea — Prime Mover

Finnish Higher Education Evaluation Council’s awards:
- centre of excellence in regional impact 2006-2007

- centre of quality in education 2005-2006

- centre of excellence in regional impact 2003-2004

8000, of which international students 450

400

Hyvinkdd, Jarvenpad, Kerava, Leppdvaara and Otaniemi (Espoo), Lohja, Porvoo and Tikkurila (Vantaa)
Welfare, Knowledge Intensive Business Services, Social Responsibility

Learning by Developing, development-based learning, stands for learning that takes place through re-
search in working life development projects

Competence based core curriculum to all educational programmes, focusing on the versatile compe-
tence needed in future working life

4in English, 18 in Finnish

In English:

Bachelor of Business Administration, Bachelor of Health Care, Bachelor of Social Services

In Finnish:

Bachelor of Natural Resources, Bachelor Business Administration, Bachelor of Health Care, Bachelor of
Social Services, Bachelor of Media, Bachelor of Hospitality Management

In English:

Master of Health Care

In Finnish:

Master of Hospitality Management, Master of Social Services, Master of Health Care, Master of Busi-
ness Administration

Supplementary and further education, scope 30 ECTS-credits, in English and in Finnish
Open University of Applied Sciences, no admission requirements
VirtuaaliAMK, Virtual University of Applied Sciences

Additional and supplementary education for professionals

Projects in cooperation with companies and organisations, all together twenty development
environments at Laurea units

Operation started in Vantaa 1992, Laurea University of Applied Sciences 2000
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LAUREA UNIVERSITY OF APPLIED SCIENCES

Locations

—— Train
@ Locations

Hyvinkad

Helsinki

Porvoo

Norway

Contact Information

LAUREA ADMINISTRATION
Ratatie 22, FI-01300 Vantaa
Tel. +358 9 8868 7230
Fax +358 9 8868 7200
intl.info@laurea.fi

Locations

LAUREA HYVINKAA
Uudenmaankatu 22, FI-o5800 Hyvinkaa
Tel. +358 8868 7703, +358 8868 7701
Fax +358 8868 7740
hyvinkaa.info@laurea.fi

LAUREA JARVENPAA
Sibeliuksenvayld 55 A,
FI-04400 Jarvenpdd
Tel. +358 8868 7900
Fax +358 8868 7901
jarvenpaa.info@laurea.fi

LAUREA KERAVA
Keskikatu 3 a, FI-04200 Kerava
Tel. +358 8868 7754
Fax +358 8868 7775
kerava.info@laurea.fi

LAUREA LEPPAVAARA
Vanha maantie 9, FI-02650 Espoo
Tel. +358 8868 7400
Fax +358 8868 7401
leppavaara.info@laurea.fi

LAUREA LOH]JA
Nummentie 6, FI-08100 Lohja
Tel. +358 8868 7800
Fax +358 8868 7801
lohja.info@laurea.fi

LAUREA OTANIEMI
Metsdnpojankuja 3, FI-02130 Espoo
Tel. +358 8868 7500
Fax +358 8868 7501
otaniemi.info@laurea.fi

LAUREA PORVOO
Mannerheiminkatu 20, FI-o6100 Porvoo
Tel. +358 8868 7600
Fax +358 8868 7601
porvoo.info@laurea.fi

LAUREA TIKKURILA
Ratatie 22, FI-01300 Vantaa
Tel. +358 8868 7302
Fax +358 8868 7301
vantaa.info@laurea.fi

The Laurea Applications Office offers advice re-
lated to applications, course choices and study
entitlements. The office is located in Tikkurila,
Vantaa, Ratatie 22, 01300 Vantaa,
tel. +358 8868 7 293,
admissions.office@laurea.fi
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